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UTILITIES: A SECTOR EVOLVING FROM BEING JUST A COMMODITY TO A
HOLISTIC, CUSTOMER-CENTRIC, VALUE PROPOSITION ...
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.« WHERE PAYMENTS ARE BECOMING AN IMPELLING PRIORITY

RETAIL PAYMENTS IN ITALY
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PRIORITIES FOR UTILITIES

Optimize costs related to payments
transaction fees

Reduce unpaid bills e.g. converting payments
to SDD

Optimize reconciliation of payments with int.
systems

Improve payers' user experience digitalizing
systems/processes

Extract customers value leveraging on client
info

Develop adjacencies leveraging on existing
base, brand and capillarity




PAYMENTS IN THE UTILITIES: TRADITIONAL PAYMENTS METHODS ARE STILL
THE BULK, BUT INNOVATION IS THE MAIN TREND
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PAYMENTS IN THE UTILITIES: THE INDUSTRY VIEW
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