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The Leading PayTech, 
European by Scale, 

Local by Nature



3

SCALE

#1
Card
processor 

#1
Merchant 
acquirer    

SERVING
>1k
Financial
Istitutions

>25 
Countries

MANAGING
~2.2mln

Merchants 

~170mln
Cards

~15 bn
Transactions
ACH

LOCAL 
SUPPORT

>10.500 
People

>3.000
Product
Specialists

~2.000
Customer service

HQ
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Sustainability is central in our Company Purpose
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by simplifying transactions and     
by empowering people and businesses 

to enjoy closer relationships and 
prosper together.

We drive progress 
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Our strategy to drive strong profitable growth

Differentiate through scale and market & customer proximity

Drive focused accelerated growth in SME, eCommerce and Advanced Digital 

Issuing through superior products and commercial execution

Deliver strong synergies and continued operating leverage

CORE

BUSINESS

FOUNDATIONS

Superior technology 

capabilities, driving 
innovation agility 

and efficiency

One integrated 

talented team, 
with deep PayTech

capabilities

ESG championship, 

making digital 

payments a driver     

of progress
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STRATEGIC

VALUE

DRIVERS
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Our 6-pillar ESG Strategy to drive progress

2022

2023

Approved by the Board of Directors

Presented in the Capital Market Day 

DIGITIZATION
& PROGRESS

ENVIRONMENT
& DECARBON

SUSTAINABLE 
PRODUCTS & 

SUPPLY- CHAIN 

TALENT, 
DIVERSITY &
INCLUSION

GOVERNANCE
SECURITY 
& TRUST

First operational Plan with KPIs and dashboard set-up 

Recurrent Group Exco and Board od Directors  oversight

ESG Community

Transparent disclosure according to the best practices and 
standards
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Sustainability as value creation at Nexi Group
Clients and End-users

Nexi SoftPOS
The Smartphone act as POS 
with SoftPOS

Value for clients: easy-to-go 
for micro businesses, 
activities in mobility and 
SMEs.

Value for Nexi: sustainable 
solution, addressing Nexi 
decarbonization ambition.

Nexi Planet Care
Nexi cardholders get info 
related to the impact their 
purchases have on the 
environment.

Value for end-users:
get enabled to adopt 
environmentally friendly 
approach to consumption 
and behaviors. 

Value for Nexi: support 
employees and end-users to 
increase environmental 
awareness about their own 
choices and behaviours, by 
leveraging on Nexi technologies
assets.
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Our Ratings: Nexi kept the 'A-' rating already obtained in 2021
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82022 vs 2020

74
61

A-
C
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Sustainability as value creation at Nexi Group
People awareness and engagement

TOP EMPLOYER 
ITALIA 2023 

RECOGNIZED BY 
TOP EMPLOYERS 

INSTITUTE 

SDG 
TECH AWARDS 

2022 
IN THE NORDIC 

AREA
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